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A message from  
Scott McCroskie

These are the four values that are at 
the heart of Edrington, woven into the 
fabric of our culture as we build the 
thriving, independent business our 
founders envisioned. 

As a growing international company we 
are required to comply with complex 
regulations and legal requirements in 
many of our daily business dealings. 
Whilst the company is well-equipped 
to comply with relevant legislation our 
ethos encourages us to go further and 
to promote integrity and fairness in all 
our business dealings. 

These standards flow through to our 
commitment to encourage responsible 
consumption of the company’s brands, 
either through our own marketing 
activity or in collaboration with others. 

In this document you will find our  
Code of Business Conduct which 
explains these standards in detail.  
A working knowledge of the Code  
of Business Conduct can provide 
employees with protection and support 
when difficult circumstances arise. It is 
your responsibility to familiarise yourself 
with the Code and to embrace its 
principles in your daily work. 

At Edrington our values and behaviours 
set us apart. It’s in all our interests to 
maintain our high standards of conduct. 
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G I V I N G ,  R E S P E C T ,   
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Section 1: 
Introducing our Code  
and our Standards

Speaking Up Policy 

https://edringtoncom.sharepoint.com/sites/ERICA/SiteAssets/Forms/AllItems.aspx?id=%2Fsites%2FERICA%2FSiteAssets%2FSitePages%2FEdrington%2Ds%2DGlobal%2Dpolicies%2Dhomepage%2FEdrington%2DSpeaking%2DUp%2DPolicy%2D%2DMar%2D2021%2D%2D%2DEnglish%2D%2D%2D1%2D%2Epdf&parent=%2Fsites%2FERICA%2FSiteAssets%2FSitePages%2FEdrington%2Ds%2DGlobal%2Dpolicies%2Dhomepage


The Code of Business Conduct 
demonstrates the standard of ethics 
and behaviour Edrington expects from 
our employees and those we work with 
on a day to day basis. 

We want people to be empowered to 
make the right decisions for our 
business in line with our core values. 

G I V I N G  

Give more to our people, our consumers, 
our shareholders, our partners in business 
and society as a whole. 

R E S P E C T  

Act with respect and inclusivity towards 
our colleagues, our partners and the 
global communities in which we operate. 

I N T E G R I T Y  

Embed integrity into the decisions we 
make. Be honest, trustworthy and strive 
to be a good corporate citizen. 

E XC E L L E N C E  

Strive for excellence in the quality of our 
products and be bold in the way we go 
about our work. 

 

Our Code of Business Conduct 
Making the right choice, every time 
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Introducing our Code and our Standards 
(continued)

Ask yourself... 

Is it legal? 

Does it comply with  
our policies? 

Is it consistent with  
our values? 

Does it feel right? 

Would I be happy 
explaining my decision  
to colleagues, friends  
and family? 

If your answer to any of 
these is “NO” or “NOT 
SURE” STOP! and seek 
guidance.



Introducing our Code and our Standards 
(continued)

1.1 What is our Code of  
Business Conduct? 

Dealing with ethical situations can 
sometimes be difficult. Our Code of 
Business Conduct demonstrates the 
values we hold as a business and 
provides you with the resources you 
need to ‘make the right choice’ every 
day.  We are a global business, and we 
commit to conducting our activities in 
accordance with all relevant laws, 
regulations and industry standards. 
 

Who does the Code apply to? 

Our Code of Business Conduct applies 
to every employee, business partner 
and third party who work on our behalf.  

Because of this, we only work with 
business partners and third parties who 
share our commitment to ethics and 
compliance. Employees responsible for 
these relationships should ensure a 
commitment to our standards. 

We are all responsible for assessing the 
decisions we make and performing 
appropriate risk assessments in line with 
Edrington’s Risk Management Policy. 

 

 

1.2 Living the Code? 

Our values are at the heart of our 
business and are essential for the 
continued growth of our thriving, 
independent business. 

To ‘Live the Code’ means putting our 
values into practice in all that we do 
and delivering our business 
transactions with excellence and 
integrity.  By doing this we will protect 
and build our reputation with our 
customers and consumers which is one 
of our greatest assets. 

The Code and the policies that support 
it set out the expectations we have for 
all our employees as well as the third 
party business partners we engage 
with.  These expectations are set out in 
the Global Sourcing Guidelines and 
Know Your Third Party Policy, which 
underpin our third party compliance 
programme. 

‘Living the Code’ requires all of us to 
work together and we must ensure that 
we all take personal responsibility to 
play our part.
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1.3 Lead by Example 

While all employees must act in line 
with the values of the business and the 
Code, every manager and leader within 
Edrington has a higher level of 
responsibility to lead by example and 
encourage their team to perform in line 
with our key beliefs. 

Management Responsibilities 

> Know our Code and make sure that 
your team does too 

> Demonstrate Edrington values every 
day and stand up for what is right 

> Address training needs within the 
team 

> Encourage open communication with 
your team members 

> Ensure there is no retaliation or 
negative consequences for reporting 
of concerns 

 

1.4 Appropriate Legal Consultation 

All employees globally must comply 
with laws applicable in the countries  
in which Edrington operate. Ignorance  
is not an excuse and appropriate 
consultation with our Legal team is 
necessary to ensure that Edrington  
and its brands can be appropriately 
protected. You must engage with  
the Legal team in certain instances  

Introducing our Code and our Standards 
(continued)

 

including in relation to material 
contracts, any litigation, claim or 
investigation, intellectual property, 
brand protection, data privacy and 
competition/anti-trust matters. Please 
consult the Legal Engagement Policy  
or contact a member of Edrington’s 
Legal team for further details.  

 

1.5 Asking Questions and  
Raising Concerns 

At Edrington we understand the 
importance of questioning, speaking up 
and raising concerns and we recognise 
that this Code or the policies that 
support it will not be able to cover 
everything.  If you are ever in doubt 
over the ‘right thing to do’ then you 
should ASK. 

If you ever are faced with an ethical 
concern over the actions of others then 
you should speak up. As part of your 
responsibilities you should report any 
concerns on activities not in line with 
our Code, policies or legal/regulatory 
requirements. 

You can report genuine concerns on  
an anonymous and confidential basis 
through our FairCall service. 

Ask... 

In the first instance you 
should speak to your line 
manager, or another 
manager if you feel it  
more appropriate. The 
following are also here 
to help: 

> Your local Legal team 

> Your local HR team 

> Assurance, Risk and  
Compliance team 

> FairCall 

 

Employees can report their concerns  
24 hours a day, 7 days a week and 365 
days of the year regardless of where 
they are in the world through our 
FairCall service. For further details, 
please see our Speaking Up Policy. 

There is a zero tolerance for retaliation 
and Edrington will not permit any 
retribution against anyone who has 
reported in good faith and believed 
they were doing the right thing.  
 
 



Section 2: 
Integrity in  
our Business

Anti Bribery & Corruption Policy 

CCO Policy

KY3P Policy

Global Sourcing Policy
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https://edringtoncom.sharepoint.com/:p:/r/sites/ERICA/_layouts/15/Doc.aspx?sourcedoc=%7B217A7777-343C-4D8A-BDEA-4D76630875F1%7D&file=Edrington%20CCO%20policy%2024%20Jan%202022%20Final.pptx&action=edit&mobileredirect=true&cid=44fd5445-a1dc-4170-a43b-3b4063dc7e73
https://edringtoncom.sharepoint.com/:p:/r/sites/ERICA/_layouts/15/Doc.aspx?sourcedoc=%7B28CC075A-91BE-42A3-90C3-E5E951AD8BFD%7D&file=Know-Your-Third-Party-Policy-FINAL.pptx&action=edit&mobileredirect=true
https://edringtoncom.sharepoint.com/sites/HumanResources2/SitePages/Global-Sourcing.aspx
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Integrity in our Business 
(continued)

2.1 Anti Bribery & Corruption 

We do not tolerate bribery or 
corruption in any form. 

We do not offer, give, ask for or receive 
bribes for any improper advantages for 
business gain. We do not tolerate any 
form of corruption (direct or indirect) by 
employees or business partners who 
act on our behalf. We do not create or 
allow a sense of obligation to arise in 
our business relationships. 

This applies to any form of bribe of any 
value, and is not limited to cash. For 
further details, please consult Edrington’s 
Anti-bribery and corruption policy.  

 

2.2 Gifts, Entertaining & Hospitality 

Gifts, Hospitality & Entertainment 
should never influence, or be seen to 
influence, proper business decision 
making. 

The occasional acceptance or offer of 
gifts, hospitality and entertaining (GHE) 
can help with good business relations. 
Building business relationships is 
important however, it is crucial it is 
never done with the expectation of 
something in return and it never creates 
a feeling of obligation or gives the 
impression of doing so, especially if  
the recipient is, or is owned or linked,  

to a Politically Exposed Person (PEP).  
A PEP is an individual that holds a 
prominent public position or function. 
 

Make the Right Choice 

Whenever giving or receiving gifts  
and/ or entertainment follow these  
key points: 

> Obtain approval in line with  
GHE policy 

> Gain pre approval from the Legal 
team and line management if the 
matter involves any Politically 
Exposed Persons 

> Record all transactions in line  
with GHE policy 

> Never offer or accept cash  
or cash equivalents 

> Gifts/entertainment more than  
three times a year to the same 
person is considered excessive

Q  
We are in the process of 
tendering for a contract 
and one of the potential 
suppliers has invited the 
team to attend a 
weekend at the races,  
all expenses paid!  
Can we go? 
 
A 
No, this gift could be 
seen to impact your 
decision making and 
create a sense of 
obligation in relation to 
the tendering process.  
The gift should be  
politely declined and  
the conduct of the  
third party reported  
to management. 



2.3 Anti Money Laundering 

Money Laundering is the placement 
and integration of proceeds from  
crime into legitimate businesses. 

We are committed to acting in an 
honest and ethical manner and so  
we must mitigate against the risk of 
proceeds from money laundering 
entering our business.   

Cash payments, other than over the 
counter, are highly discouraged and 
should not be accepted if they exceed 
€10,000 (or equivalent). A series of cash 
payments totalling €10,000 or more is 
also prohibited.  
 
 
2.4 CCO - Tax Evasion of Others 

The Corporate Criminal Offence of the 
Facilitation of Tax Evasion (CCO) rules 
make it a specific criminal offence to 
facilitate tax evasion, whether this 
involves UK or overseas taxes.  
Prosecution could result in fines  
and reputational damage. 

Three stages must be met for a  
CCO offence to be committed: 

> Tax evasion 

> Criminal facilitation of tax evasion 

> Failure to prevent the criminal 
facilitation 

 

Ask yourself 
If you suspect money 
laundering report it, but 
do not tip off the third 
party. This is illegal. 

If you are in any doubt 
about suspected money 
laundering, speak to our 
Legal department. 

Integrity in our Business 
(continued)
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For full definitions, see the CCO Policy.



 

Responsible Sourcing 

Our Global Sourcing Guidelines detail 
our commitment to working with ethical 
and like minded third parties as well as 
detailing the manufacturing and 
finishing of our products. 

Where the policies, procedures and 
practices of a third party are not fully 
consistent with our own we MUST 
ensure that supplementary elements  
of our Code are included within the 
contract. However, we should not work 
with a third party whose practices or 
behaviour would breach our own Code.  

 

2.6 Competition & Antitrust 

Competition (also known as antitrust) 
rules aim to stop: 

> Agreements/arrangements between 
businesses which restrict competition  

> Abusive behaviour by businesses  
in a position of market power 
(dominance)

 

Infringing competition law could lead  
to significant civil penalties for the 
company, director disqualification or 
criminal prosecution of individuals.   

We must abide by all laws, legislation 
and rules intended to allow free and fair 
competition wherever in the world we 
do business. 

Your Responsibilities 

Know your competition and anti trust 
guidelines for the markets you operate 
in or where your decisions could have 
an effect. Speak to the Legal team if 
you are unsure about the rules which 
apply to your role.  

Don’t discuss or communicate with our 
competitors regarding competitively 
sensitive information, including pricing, 
costs, profits, margins, strategy or 
trading terms (even one way 
provision/receipt can be enough  
to breach the law). 

Never attempt to fix prices, divide 
markets, customers or territories with 
competitors, or dictate the price at 
which a third party buyer resells our 
products. 

Edrington  
Code of Business Conduct 11

2.5 Working with Business Partners 

Working with third parties can present 
compliance and reputational risk.  
At Edrington we have policies in  
place to ensure that our business 
relationships are only with those who 
hold themselves to the same high 
standards we pride ourselves on. 

Know your Third Party 

Edrington has an established Know your 
Third Party Policy in place to ensure we 
appropriately screen any third parties 
we intend to work with prior to their 
engagement. Due diligence must be 
performed on all third parties with 
whom we have a long-term 
relationship. Any interaction with third 
parties owned or linked to politicians  
or government bodies (known as PEPs) 
requires Legal consultation prior to  
set up. 

Integrity in our Business 
(continued)

Q  
At a trade association 
meeting, another producer 
divulges its intended prices  
for the forthcoming quarter. 
What should I do? 
 
A 
Staying in the meeting, even  
if you don’t provide any 
information, is enough for 
competition law to be 
infringed.  Have it recorded  
in the minutes that you are 
uncomfortable with the 
discussion and leave the 
meeting. Set up a meeting  
or call immediately with 
Edrington's Legal team to 
report the matter.  Do not 
share the information  
received with anyone other 
than the Legal team.   



2.7 Marketing and Promotion 

It is vital that our brands are  
promoted responsibly and in line  
with our ethics and values. 

As a responsible company it is 
important that our brands are 
promoted and enjoyed responsibly  
in every form of commercial 
communication, including advertising, 
promotion, sponsorship, packaging, 
social media and events.  

The Edrington Marketing Code has 
been created to ensure that our rules 
and standards are applied consistently 
in every location and on every 
occasion.  

Integrity in our Business 
(continued)
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In addition, the Marketing Code 
Committee is available to give 
guidance on marketing campaigns  
and on the principles of the Marketing 
Code, as follows: 

> Marketing must always portray 
responsible drinking and behaviour 

> We never associate alcohol with 
bravado or potentially dangerous 
activities 

> Alcohol will never be portrayed as 
the key to sexual or social success, 
or that it can enhance mental or 
physical capabilities or has 
therapeutic qualities 

> We will never target alcohol 
communication to anyone below 
legal purchase age 

> Our marketing will reflect a modern 
and equal society 

> Every sponsorship will contain a 
commitment to alcohol responsibility 

> Environmental claims will be truthful 
and accurate 



Section 3: 
Integrity of  
our People

Conflict of Interest

Alcohol Policy

Drugs Policy

Social Media Policy

Global Travel & Expenses
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3.1 Conflicts of Interest 

Conflicts of interest occur when 
personal circumstances such as 
finance, family, friendships interfere  
with your ability to perform your role 
with integrity and in an unbiased 
manner.  As well as an actual conflict  
of interest, there could be a perceived 
conflict (where someone thinks there  
is an issue) or a potential one (where  
a situation could develop in to an 
actual or perceived conflict of interest).  
A potential or perceived conflict can 
leave others under the impression that 
you are biased in your decision making. 

Remember, a conflict of interest may 
not be a problem… failure to report  
it is.  

Integrity of our People 
(continued)

3.2 Road Risk 

In line with local legislation, all 
employees driving on company 
business, be that in a company or 
personal vehicle, are expected to have 
a responsible attitude towards road 
safety and ensure they have the 
highest standards of driving and safety. 

Driving under the influence of drink or 
drugs is strictly forbidden and is seen 
by the company as gross misconduct. 

All employees who drive on company 
business are expected to have a valid 
drivers licence and employees must 
also ensure they are fit to drive. 

 

Q  
I have become close 
friends with a customer 
and their family and 
have been invited to  
go on holiday with them. 
I’d pay for my family  
of course. Am I allowed  
to go? 
 
A 
Personal and business 
relationships can often 
overlap.  It is important 
there is no perceived 
conflict and you  
must report this  
to management. The 
relationship with this 
customer may need  
to be reassigned. 
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3.3 Responsible Drinking 

We are ambassadors of Edrington  
and we promote responsible drinking. 

We are proud of the products we 
produce and encourage a culture in 
which employees who wish to, can 
enjoy our brands as part of a balanced, 
healthy and sociable lifestyle. We also 
promote a working environment in 
which any problems associated with 
alcohol are understood and handled 
sensitively. 

Alcohol should not be consumed at 
work unless at an authorised event and 
the consumption should never impair 
behaviour or impact performance. 

Any employee who recognises they 
have an alcohol or drug problem will 
be supported with medical assistance 
by the company. 

Integrity of our People 
(continued)

3.4 Substance Abuse 

Edrington expressly forbids employees 
from being impaired, consuming, being 
in possession of or supplying illegal 
drugs while in the workplace or on 
company business. 

Employees have a duty of care not only 
to themselves but to their colleagues 
and through using illicit drugs they 
increase the risk of danger to others. 

We do not tolerate the use of illicit 
drugs in the workplace or on  
company business. 

 

 



3.5 Use & Protection of Edrington 
Property & Resources 

As Edrington employees we are all 
responsible for the use and protection 
of company resources and information 
including: 

> Physical assets 

> Financial assets; and  

> Intellectual Property (IP) assets

Integrity of our People 
(continued)

3.6 Social Media Usage 

It is important that Social Media is used 
in a responsible manner to ensure there 
is no risk to the business in relation to 
confidential information, reputation 
and legal requirements. This is 
applicable when using company  
or personal accounts and also  
when posted in personal time. 

Edrington  
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Remember, you are personally 
responsible for your words, no 
matter where you are, even in  
the online world. 

Speak respectfully about the 
company and anybody associated 
with us including employees, 
customers and competitors. 

Physical Assets? 

We must treat all 
company property with 
respect and make sure 
we store and handle 
equipment safely to 
avoid risk of damage or 
theft. This includes not 
only portable items 
such as laptops, mobile 
phones but also ranges 
from operational line 
equipment to 
photocopiers. 

Financial Assets? 

Employees should only 
authorise any financial 
transaction in line with 
their role and act in 
Edrington’s best interests 
for all spending. 

All expenses should 
comply with the Global 
Travel & Expenses 
policy. You should 
demonstrate integrity 
when submitting your 
claim ensuring all 
appropriate evidence  
is provided.

IP Assets? 

Do not register or use  
IP (e.g. trade marks, 
copyright-protected 
imagery etc.) without 
written consent from 
Legal and Brand 
Protection including 
social media ‘Fan’ 
accounts. 

When signing contracts, 
ensure sufficient legal 
review to allow for the 
protection of IP rights, 
especially where ‘new’ 
IP rights will be created.



Section 4: 
Respecting 
our People

Diversity, Equity & Inclusion

Equal Opportunities Policy

Harassment Policy

Health & Safety - UK only

Wellbeing at Edrington
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https://edringtoncom.sharepoint.com/sites/HumanResources2/SitePages/Diversity-&-Inclusion.aspx
https://edringtoncom.sharepoint.com/sites/HumanResources2/SitePages/Equal-Opportunities.aspx
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4.1 Human Rights 

At Edrington we recognise our 
responsibility to ensure human rights 
are protected and promoted across all 
our operations and supply chain. Our 
range of HR policies ensure that our 
employees and third parties are 
treated fairly and respectfully within our 
global value chain.  

Integrity has always been a core value 
at Edrington.  We are committed to 
acting in accordance with the United 
Nations Guiding Principles on Business 
and Human Rights and to not 
knowingly working with anyone known 
or suspected to be acting in a way 
which infringes anyone's human rights 
such as not respecting wage laws, 
permitting the exploitation of children, 
or not respecting the choice for 
employees to join a trade union. Our 
Codes and our policies are based on 
internationally recognised codes of 
practice, local legislation and notably 
the Ethical Trading Initiative (ETI) Base 
Code and the UN Global Compact.

Respecting our People 
(continued)
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4.2 Diversity, Equity & Inclusion 

Our aim is to cultivate an inclusive 
environment that celebrates diversity of 
thinking – one where all our people feel 
they are welcomed, valued, able to 
make meaningful contributions and be 
their full authentic self.  

Achieving this aim is a shared 
responsibility that will take conscious 
action from each of us to achieve and 
sustain.  

 

 

 

 

 

 

 
Speak up if you experience,  
see or hear anything that  
does not promote DE&I. 

Ask yourself... 

Do you treat others with 
care, courtesy, dignity, 
respect and fairness, 
and expect it in return?  



4.3 Discrimination, Bullying  
& Harassment 

Anti Discrimination 

When making employment related 
decisions, including hiring, evaluation, 
promotion, training, development, 
discipline, compensation and 
termination you must base them on 
individual merit, measured against 
objective criteria and in compliance 
with local laws. 

Anti Bullying & Harassment 

Harassment can be physical, verbal or 
non-verbal. It is generally unwanted, 
intentional or unintentional, conduct by 
a person or group that has the purpose 
or effect of violating the other person's 
dignity, or creating an intimidating, 
hostile, degrading, humiliating or 
offensive environment for them.  

Remember to be sensitive to the 
impact your actions and behaviours 
can have on others and be kind. 

Respecting our People 
(continued)

4.4 Health, Safety & Wellbeing 

Great people are at the heart of 
Edrington and our wellbeing is crucial 
for us to cultivate a working 
environment where everyone can be at 
their best. 

All employees have access to an 
Employee Assistance Programme (EAP) 
which is available 24/7 in all local 
languages. 

Edrington is committed to providing 
healthy and safe working conditions to 
all our employees and all others present 
on our premises across the globe. We 
comply with all applicable legislation 
and regulations and continually strive 
to improve our health and safety 
performance. 

Responsibility for health and safety lies 
with everyone regardless of location or 
job role. Managers have a responsibility 
to cascade and implement relevant 
procedures and we all have a duty to 
work safely to not only protect 
ourselves but those around us. By 
playing our part we ensure that 
everyone is kept safe, always. 
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Section 5: 
Safeguarding 
our Information

IT Policies

Data Breach Policy

Cyber Security

https://edringtoncom.sharepoint.com/sites/ITHub/SitePages/IT-Policies.aspx
https://edringtoncom.sharepoint.com/sites/ITHub/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2FITHub%2FShared%20Documents%2FData%20Breach%20Policy%2Epdf&parent=%2Fsites%2FITHub%2FShared%20Documents
https://degreed.com/plan/2436422
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5.1 Information Management  
& Security 

Information is one of Edrington’s most 
valuable assets and we all have a 
responsibility to act as the owner of the 
information we work with. We must all 
ensure that we only share data where 
there is a need to know or use the 
information for a legitimate business 
purpose. If confidential information is 
shared outside our business it could 
damage us competitively, financially 
and also reputationally.  This is relevant 
not only to Edrington’s information, but 
any information given to us from our 
business partners. 

Make the right choice 

To protect our information you should: 

> Use strong, unique and private 
passwords 

> Never allow others to access your 
electronics or ID information 

> Store company information within 
designated areas provided by IT  
such as shared drives 

> Do not use email or internet for 
inappropriate items such as online 
gambling, pornography or personal 
commercial trading. Inappropriate 
use will be flagged 

> Only use authorised applications as 
noted in the Approved Corporate 
Applications listing

Safeguarding our Information 
(continued)

5.2 Cyber Security 

As employees we can help to mitigate 
the risk of Cyber attacks through robust 
Information Management and Security.  

The Global Technology team ensures 
devices, cloud systems, websites, 
domain names, software and 
collaboration tools they supply are  
set up securely, and vulnerabilities/ 
bugs are managed.  

If individuals or teams use or purchase 
Information Technology without  
Global Technology team approval  
and oversight it is known as Shadow  
IT which can lead to significant risks  
for the business including: 

> data loss  

> loss of control and visibility over 
potentially sensitive data  

> unknown increase in Cyber Risk  

If we don’t know about a system  
or software, IT cannot manage its 
security and compliance. 

Q  
Can I use my work email 
to organise a personal 
event such as drinks with 
a friend? 
 
A 
Yes, this type of personal 
use is not prohibited but 
it is advised not to do so 
on a regular basis.  
Remember that any 
communication 
performed through the 
network can, in line with 
local laws, be accessed 
by the company and 
classed as the property 
of Edrington.



5.3 Data Privacy & Security 

As part of its business operations, 
Edrington collects, stores and processes 
personal information ranging from 
employees’ records to individual 
consumer details.  

Employees must strive to protect 
individuals’ privacy rights by keeping  
any data we hold confidential and 
secure. If you are handling any personal 
data, you must ensure that you have  
a valid business purpose to do so,  and 
that you are transparent with individuals 
about how their data is being used, in 
line with our privacy notices. 

Safeguarding our Information 
(continued)

 

> Inappropriate access controls 
allowing unauthorised use, e.g. 
sharing of user login details 

> Human error (email sent or document 
posted to wrong recipient containing 
personal data) 

> Unforeseen circumstances such as 
fire or flood which results in loss of 
personal data  

> Hacking attack or ‘blagging’ offences 
where information is obtained by 
deceit 

> Unsecure disposal of paperwork 
containing personal data
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You should contact the Group Data 
Privacy Manager if you wish to transfer 
personal information outside of the 
country in which it has been collected, 
or if you plan on using a third party to 
process personal information on 
Edrington’s behalf.  

Please ensure you have completed 
Edrington’s Data Privacy required 
learning module which will provide  
further details of how you should 
handle personal data. 

5.4 Data Breach 

A data breach is the deliberate or 
accidental loss, destruction, alteration, 
unauthorised disclosure or theft of 
personal data. 

Data breaches can happen quite  
easily and are often not identified 
appropriately. It is often thought that 
data needs to be stolen for there to be 
a breach but all of the following need 
to be reported to the IT service desk 
and to dataprotection@edrington.com.  

> Loss or theft of equipment which 
stores personal data including paper, 
laptop, phone, iPad



Section 6: 
Responsibility for 
our Environment

Sustainability Strategy

Giving More Policy
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6.2 Giving More 

The origins of our company stretch 
back more than 160 years to 1861, when 
William Robertson founded the 
Robertson & Baxter company in 
Glasgow.   

One hundred years later, his 
granddaughters formed a charitable 
trust to own the business with the aim 
that the future success of the family 
business would extend the support they 
had given to charities in their lifetimes.

 

The Robertson Trust remains our 
principal shareholder and is now 
Scotland's largest grant making trust. 

We continue to give back to our 
communities through: 

> Four annual 'Giving More Days'  
per employee 

> Volunteer hours outside work hours 
matched with monetary value 

> Double matched charitable 
fundraising by employees 

6.1 Sustainability 

Our mission is to protect our 
environment through a significant 
reduction in carbon emissions and 
careful management of scarce 
resources.  We are committed to 
achieving Net Zero by 2045, which 
requires us to address not only our own 
emissions but also our supply chain 
emissions (‘scope 3’) relating to the 
products and services that we buy (e.g. 
glass, freight, barley).

Responsibility for our Environment 
(continued)

 

Edrington has committed to a series of 
stretching, science-based targets that 
reduce carbon emissions in line with a 
1.5°C future.  To achieve this, we are 
also committed to a ‘near-term’ 
reduction target by 2030. 

The Edrington sustainability strategy 
prioritises five key focus areas: 

> Sustain wood 

> Protect water 

> Conserve habitats 

> Promote circular economy 

> Reduce carbon emissions
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